In the words of a wise man whose name I can’t recall, “When it’s not going well, change your name”.  That, it appears, is what has prompted North Dakota to pursue a name change of its own.  If all goes according to plan, the several dozen residents of this vast wheat field will reside in a state simply named “Dakota”.  No longer branded with a moniker that denotes an endless, featureless sea of grain, Dakota will soon be a happening place.

  I predict this will set off a frenzy of name changing by similar places which wish to shed  poor name choices and paint a fresh new image of themselves through the use of modern marketing naming strategies.

As you may know, Muskegon received its name from an old Indian word, often muttered by early tourists who came to the area on vacation.  They’d walk around with scowly looks and say, “Muskegon”.   The locals would respond, “Ugh”.  After extensive research, it has been learned that in early tribal languages this exchange translated into, “What’s that smell?” and “Paper mill.”    

Before long, the name Muskegon became synonymous with bad air, bad water and bad earth, causing people to search elsewhere for a vacationing paradise.  Places with more appealing names like Grand Haven, Pentwater and Traverse City became the destination points for moneyed tourists of every ilk and origin.

To turn this situation around,  Muskegon should waste no time joining the name-changing movement and, if possible, jump to the forefront.  After all, we’ve made great strides in cleaning up our lakeshore and beaches, attracting excellent dining and entertainment opportunities and, finally, our very own Shopping Mall. 

 Are we not a new Muskegon?  Should we be saddled with a name stigmatized by the sins and shortsightedness of those who came before?

It’s time for Muskegon to shed that old, outdated image and there is no better way than by choosing a new name that sparkles in the imagination.   But, let’s not pick some tired old touristy name like Pleasant Watertown or Garden City.  Let’s go a step further and pick a forward thinking, globalized, twenty-first century, world village kind of name.   

How about something like Esta Apestoso Bay?  It has a nice ring to it.  While I’m not certain what it means, who cares?  This is all about marketing an idea whose time has come.

