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What is throwing a show?

The term throwing a show refers to the idea 
that art no longer needs to take place in a 
traditional gallery setting to be acknowledged 
as a viable form of media. To throw a show 
infers that the artist takes charge of 
disseminating their work to the public outside 
of traditional gallery pretexts. Pretty much if 
you are creating work and you want people, 
friends, family, and the world at large to know 
what you are working on, “throwing a show” is 
how to get your work out into the public. 

We will discuss 7 variations on how to throw a 
show, several of them are very close to the 
traditional methods of “participating in gallery 
exhibitions” others expand the ideas of show.
All of these ideas can be modified. 
All of them are elastic.
They are meant to be a starting point for 
creativity and expansion.              
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2 find space in 
local businesses 
-Coffee shops
-Restaurants 
-Doctor’s offices 
-ect
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It is the responsibility of the artist to get their work out 
into public culture. Creating work and then storing it 
under your bed does nothing for you as an artist and it 
certainly does nothing for the public at large. Throwing a 
show allows you to inform yourself in a constructive 
manner. It gives you access to feedback from other 
people and a chance to examine your work in an external 
environment. The perspective shift between your work in 
your studio, and your work in public will give new 
contextual force to ideas and concepts. Get it out there, 
inform visual culture, throw a show.  
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